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About MusicIC Festival
MusicIC is an innovative music and literature festival that celebrates the creative spirit of Iowa City. Established in 2010 and inspired by Iowa City's designation as the first UNESCO City of Literature in the U.S., MusicIC brings together musicians, writers, and artists in dynamic events that showcase the region's vibrant artistic community. The festival includes concerts, lectures, discussions, and free community events, highlighting the intersection of music and literature. Led by Founding Artistic Director Tricia Park, MusicIC also prioritizes supporting Iowa-grown and Midwestern musicians, creating opportunities for local talent to return to Iowa City.
In 2026, we're excited to welcome a virtual intern from another UNESCO City of Literature to support our marketing and publicity efforts. This international perspective will enrich the global reach of the festival, bringing a fresh view to how we connect with diverse literary and musical communities.
About the Internship
As a Virtual Marketing & Publicity Intern, you will assist the MusicIC team in a variety of ways, with tasks that may include:
Key responsibilities will include:
· Social Media Marketing: Plan and schedule posts for Facebook, Instagram, and other platforms. Help create content (images, captions, videos) that speaks to both the musical and literary nature of the festival. Build and engage MusicIC's audiences, encouraging participation and promoting awareness of events. Share insights into how music and literature are celebrated in your City of Literature, helping to create meaningful cross-cultural dialogue
· Email Marketing: Assist in designing and distributing email newsletters for upcoming concerts, artist highlights, and festival updates. Analyze email campaign results and share feedback on what resonates with international audiences versus local ones
· Press Outreach & Media Relations: Research and compile lists of media contacts, including bloggers, journalists, and influencers from arts communities globally. Help draft press releases, event listings, and media pitches, targeting both U.S. and international outlets
· Content Creation: Assist in creating promotional materials like flyers, posters, and digital ads that highlight MusicIC's cultural significance. Write blog posts or artist bios that introduce the festival's international connections and bring attention to the intersection of literature and music across different cities
This internship offers hands-on experience in marketing, publicity, social media strategy, and cross-cultural communication within the arts sector. You'll gain practical experience working with an international festival that celebrates the intersection of music and literature.
Ideal Candidate
· Strong written and verbal communication skills - you will be working on crafting content for both local and global audiences
· Familiarity with social media platforms (Facebook, Instagram, etc.)
· Creativity and attention to detail - ability to assist in designing engaging visuals and content that connects the global festival community
· Interest in music and literature - familiarity with the arts scene in your own City of Literature is a plus
· Basic knowledge of email marketing and design tools like Canva, Mailchimp, or similar platforms is preferred but not required
· Proactive attitude - ability to work independently, take initiative, and meet deadlines
· Tech-savvy and comfortable working remotely - should have access to a computer, internet, and be comfortable using digital communication tools like Zoom and Google Drive
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About Melbourne City of Literature
About the Internship
The internship will focus on activating and enhancing our Cities’ access to our web calendar, and our use of Facebook, and Instagram platforms. You'll work closely with the Melbourne City of Literature Office team to develop and implement engaging content strategies that showcase Melbourne's vibrant literary community and upcoming events.
Key responsibilities will include:
· Web Calendar Management: Researching, curating, and uploading literary events across Melbourne to our online calendar, ensuring accurate and comprehensive coverage of the city's literary landscape
· Social Media Content Creation: Developing engaging posts for Facebook and Instagram that highlight events, literary initiatives, author spotlights, and stories from Melbourne's literary community
· Digital Strategy: Identifying opportunities to improve engagement, reach, and impact across our digital channels, informed by research and conversations with the Melbourne City of Literature team
· This internship offers hands-on experience in digital content management, social media strategy, and community engagement within the literary and creative sectors. We would value a new, international perspective on our digital presence as we continue to grow Melbourne's profile as a UNESCO City of Literature.
Other considerations for the project include:
· Content planning and scheduling across multiple platforms
· Understanding of social media best practices and audience engagement
· Accessibility considerations in digital content
· Photography, graphic design, or video content creation (desirable but not essential)
· You'll gain practical experience in digital communications, content strategy, and cultural sector marketing.
Ideal Candidate
· Currently studying or having basic insight in communications, digital marketing, social media management, journalism, or a related field
· Familiarity with social media platforms (Facebook, Instagram) and content management systems
· Basic understanding of social media analytics and engagement metrics
· Strong writing and communication skills
· Interest in literature or creative fields
· Detail-oriented, creative, and eager to learn
· Experience with Canva, Adobe Creative Suite, or similar design tools is a plus
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About Nottingham City of Literature
[bookmark: _Int_Z6aECL2M]Our mission, as Nottingham City of Literature, is to build a better world with words. Our permanent designation as a UNESCO Creative City enables us to use the power of words to transform lives, create new opportunities, and establish Nottingham as a leading destination for lovers of literature worldwide. We have a particular interest in engaging young people aged 14-25 years old in all things literature.
About the Intern
The internship will focus on conducting a full audit of our organisation's website to identify opportunities for improvement in usability, accessibility, performance, and content structure: www.nottinghamcityofliterature.com.
Our key areas of work/content are:
· Projects: https://nottinghamcityofliterature.com/current-projects/
· Stories (Blog): https://nottinghamcityofliterature.com/stories/
· About Us (Including Impact): https://nottinghamcityofliterature.com/about/
Informed by research and conversations with the Nottingham City of Literature team about issues with the current website and what we would like the website to do, you will put a summary report together highlighting key findings and actionable recommendations.
The internship will also offer opportunities to gain hands-on experience in writing and uploading content for our website, for one of our projects which will inform your audit. We would value a new, international perspective on our website, as we look at the next chapter of the organisation following our 10th anniversary in 2025.
Other considerations for the project include:
· Accessibility (WCAG compliance) - we have done some work on this, which will be helpful to consider if you are successful in securing the internship
· User experience, navigation flow
· Page performance and mobile responsiveness
· Content clarity, consistency, impact and legacy
You'll gain hands-on experience in digital analysis, reporting, and strategy development.
Ideal Candidate
· Currently studying or having basic insight in web design, communications, IT, digital marketing, or a related field
· Basic understanding of websites, SEO, and web analytics
· Familiarity with tools such as Google Analytics, or similar is a plus
· Interest in literature or creative fields
· Detail-oriented, curious, and eager to learn
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